
Google Analytics
O u r  S e r v i c e s



Time to Take
Action

To keep tracking your web analytics data, you need to begin migrating
your Universal Analytics data and tracking to GA4, the latest version of
google analytics.

You need to ensure you store and protect your legacy universal
analytics data to prevent any key data loss.

Google have announced that Universal Analytics will no longer track your
data or be accessible from 1st July 2023. So, what does this mean for your
business?



Protecting Legacy
Data

We can protect your Universal Analytics data without
any fuss, headaches or risk of data loss





We take away the headache of how to
protect your data with time consuming
data back-ups and exports to
cumbersome spreadsheets.
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Analyse in a secure environment with
engaging and user friendly dashboards
without loss of analysis functionality and
data filtering.
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Export raw data sets or dashboard views
for easy reporting and sharing data and
insights with colleagues.
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Our
Solution
We can transfer your data into Tableau
dashboards that enables you to view and interact
with the data in the same way as you do in
Universal Analytics. 

Your data will be secure, easy to analyse and
cross - reference against your latest GA4 data.





GA4 Data Migration

Successfully map and migrate your data tracking and
analytics requirements from Universal Analytics to GA4



https://www.blog.google/products/marketingplatform/analytics/new_google_analytics/
https://www.blog.google/products/marketingplatform/analytics/new_google_analytics/






Universal Analytics and
GA4 Integration
View your Universal Analytics and GA4 in one single

view



Complete picture of your google analytics and
marketing data

Single
View of
Your Web
Analytics

Analysing your google analytics data over time periods?
Comparing the effectiveness of campaigns?
Analysing trends in your audience and web behaviour?
Analyse website performance KPI's over time?
Analyse historic user and web trends to build accurate forecast and
prediction models?

Increasing the number of data sources can also increase the burden on
time, analysis and understanding the effectiveness of your marketing over
time.

Will you be:

Having one source of truth will allow you to analyse your historic and present
day data with ease and generate insight accurately and quickly.



Universal Analytics and GA4 in engaging
visualisations so you can get to answers
and insight quickly.

Faster Insight

GA4 data is uploaded daily into the
visualisations so your analysis is up to date,
enabling you to identify trends and take
action immediately.

Up to Date Data

Marketers don't have time to pull data outof
multiple sources. We keep your data in one
single source of truth so marketers can
report on marketing effectiveness
productively, timely and with less hassle.

One Source of Truth

Our
Solution
We can combine your legacy universal
analytics data and GA4 data into a single view.

We integrate both data sources into our
Tableau Online platform, where you can access
your dashboards in a single source of truth. 

You will be able to quickly compare web
analytics over time ranges in a no fuss and
user friendly solution.

Our integrated solution truly allows you to retain
the value of your Universal Analytics data.








